AmysBrew

The SaaS Al Search Visibility

Checklist

A practical 30-minute audit for SaaS founders who want their blog content to show up
in ChatGPT, Perplexity, Google Al Overviews, and other Al-powered search
experiences.

Use this checklist to identify why your existing SaaS content may rank on Google but still
fail to earn Al citations - and what to fix first.

Best for: SaaS founders, content leads, marketing managers, and early-stage teams with existing blog
content but weak Al-search visibility.

Estimated time: 30 minutes for one blog post. 2-3 hours for your top 10 posts.



Before You Start

Al search visibility is not the same thing as Google ranking. A SaaS blog post can sit on page one of
Google and still be invisible when buyers ask ChatGPT, Perplexity, Claude, or Google Al Overviews for
recommendations, explanations, or comparisons.

Al search visibility means your brand, article, data, or explanation is cited, summarized,
recommended, or used as a source by an Al-powered answer engine.

Use this document as a scoring tool. Pick one important SaaS blog post, answer each item honestly,
then total the score. Repeat for your highest-traffic or highest-intent posts.

Quick Scoring Guide

0 Missing or weak. This issue likely hurts Al search visibility.
1 Partially present. Useful, but needs tightening.
2 Strong. Clear, structured, and easy for Al systems to extract.

Google SEO vs Al Search Visibility

Traditional Google SEO Al Search Visibility

Main question Which page deserves to rank? Which passage best answers this query?

Biggest reward Authority, relevance, links, technical SEO, Clear answers, named sources, extractable
useful content. sections, recent updates.

Best structure Comprehensive article with strong Answer-first sections, FAQs, tables, direct
headings and intent match. definitions, concise claims.

Common failure Weak authority, poor intent match, thin Buried answers, vague stats, blocked
content, technical issues. crawlers, no FAQ/schema.
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The 12-Point SaaS Al Search Visibility Checklist

Score each item from 0 to 2. Focus first on fixes that make the post easier to crawl, understand, verify,
and quote.

|:| 1. Al crawlers can access the site

Check your robots.txt file. Make sure you are not unintentionally blocking crawlers such
as GPTBot, ClaudeBot, PerplexityBot, or Google-Extended if you want those systems
to access your content.

[12. The post answers the core query early

Within the first 100-150 words, the reader should understand the direct answer to the
search question. Do not make the post build slowly to the point.

s Every major section starts with the answer

Each H2 or H3 section should open with a clear conclusion, then explain the context. Al
systems can extract answer-first sections more easily.

Cla. Important claims use named sources

Replace vague phrases like "research shows" or "studies suggest" with named
attribution such as "Ahrefs found..." or "Orbit Media reported...".

[15. The post includes buyer-style FAQs

Add 5-7 questions your buyer would actually ask an Al tool. Keep answers direct,
specific, and 2-4 sentences long.

Cle. FAQPage schema is applied

Visible FAQs are helpful. Structured FAQPage schema makes the question-answer
format easier for search systems to understand programmatically.
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Checklist Continued

Score each item from 0 to 2. Focus first on fixes that make the post easier to crawl, understand, verify,
and quote.
7. Comparisons are shown in tables

If the post compares tools, strategies, criteria, plans, features, or pros and cons, put the
comparison in an HTML table instead of prose only.

[1s. The post has a clear definition block

Add one concise definition for the central concept. This helps the page rank and get
cited for definition-style Al queries.

|:|9. The article is fresh

For competitive SaaS topics, review priority posts every 60-90 days. Update examples,
statistics, screenshots, dates, and recommendations.

[110. Internal links support topical authority

Link to related guides, services, and supporting posts. Help readers and crawlers
understand the wider content cluster.

[]11. Author and brand trust signals are visible

Include a credible author bio, relevant expertise, location or market context, and a clear
way to contact or hire you.

[112. The post passes an Al prompt test

Ask ChatGPT, Perplexity, and Google Al-style queries your post should answer. Record
whether your brand appears, which competitors appear, and what sources are cited
instead.
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Scorecard and Priority Fixes

Use this page to score one SaaS blog post. Start with the post that already gets traffic, targets a
high-intent buyer question, or supports a service page.

Checklist item Notes / what needs fixing

1

10
11

12

0-8 High risk. The post may rank on Google but is probably difficult for Al systems to cite.

9-16 Moderate risk. The post has useful content but needs structural fixes before it is Al-search
ready.

17-24 Strong. The post is more likely to be crawlable, extractable, and useful as a cited answer.
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30-Minute Audit Workflow

This is the fastest way to turn the checklist into action.

Step 1 - Choose one priority post

Pick a blog post that already gets traffic or targets a valuable SaaS buyer question.

Step 2 - Read only the first screen

Can a founder understand the answer immediately? If not, rewrite the opening so the answer
comes first.

Step 3 - Review each H2 section

Move conclusions to the top of each section. Add direct answer sentences before supporting
explanation.

Step 4 - Audit statistics and claims

Every important claim should have a named source in the sentence. Remove unsupported or
vague claims.

Step 5 - Add Al-friendly blocks

Add one definition block, one comparison table if relevant, and a 5-7 question FAQ section.

Step 6 - Run the Al prompt test

Ask the same buyer question in ChatGPT, Perplexity, and Google. Record which brands and
sources are cited.

Prompt Test Template

Copy and adapt these prompts when testing visibility:

"Why is my SaasS blog ranking on Google but not appearing Which sources are cited? Does your brand

in Al search?" appear?

"What should a SaaS founder do to improve Al search Which recommendations appear? Are they similar
visibility?" to your article?

"Best way to audit SaaS content for ChatGPT and Perplexity Which companies, guides, or frameworks are
visibility" mentioned?
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What To Fix First

Do not rewrite everything. Fix the highest-leverage problems first.

Fix Why it matters

1 Unblock Al crawlers if they are blocked If crawlers cannot access the site, content
accidentally. improvements will not matter for those systems.

2 Move answers to the top of sections. Answer-first content is easier to extract and cite.

3 Replace vague claims with named Al systems and readers both prefer verifiable claims.
sources.

4 Add FAQs and FAQPage schema. Question-answer formatting matches how SaaS

buyers ask Al tools for help.

5 Add a table, definition block, and update These make the page easier to parse, summarize,
date. and reuse in Al answers.

Need help turning your SaaS blog into Al-search-ready content?

AmysBrew helps SaaS, Al, fintech, and software brands build research-backed content that
ranks, explains, and earns trust across modern search experiences.

Visit: www.amysbrew.com/services/ | Contact: www.amysbrew.com/contact/

Prepared by Aminah Rafagat, AmysBrew - B2B tech content writing and SEO strategy for SaaS, Al, fintech, and software
brands.
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